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GrOwasso 2030 Land Use Plan 
Integrated into the land use plan goals and action plan strategies 
 
 
 
 
 
 
Goal - Owasso will have a well-planned network of roads, bike paths, and pedestrian 
walkways within Owasso city limits to facilitate safe efficient travel and address 
transportation access for all modes. 
 
Action Plan 
• Employ context sensitive design practices for all road improvement projects that 

address bicycle and pedestrian transportation systems as part of the overall scope 
of the project  

• Develop a Complete Streets Ordinance, ensuring all future road design will 
provide equity for all types of transportation modes 



N Garnett Rd – 96th to 106th 



View from south looking north 
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Tulsa Regional Bicycle & Pedestrian Master Plan 
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Researching Solutions for Current Issues 
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• Rayola Park Splash Pad 
Expansion 

• Skate Park Lighting 
• Elm Creek Park Shelter 
• Sports Park Lighting 
• Sports Park Lots 
• Feature Splash Park 





Remembering our past… 







Concept of Third Places 
 

Third places are the public places on neutral ground where people 
can gather and interact. In contrast to first places (home) and second 
places (work), third places allow people to put aside their concerns 
and simply enjoy the company and conversation around them. Third 
places “host the regular, voluntary, informal, and happily anticipated 
gatherings of individuals beyond the realms of home and work.” 



 

The "first place" is the home and those that one lives with. The 
"second place" is the workplace — where people may actually 
spend most of their time. Third places, then, are "anchors" of 
community life and facilitate and foster broader, more creative 
interaction. All societies already have informal meeting places; 
what is new in modern times is the intentionality of seeking 
them out as vital to current societal needs.  

Makings of a Third Place 
o Free or inexpensive, open public places 
o Food and drink, while not essential, are important 
o Highly accessible: proximate for many (walking distance) 
o Involve regulars – those who habitually congregate there 
o Welcoming and comfortable 
o Both new friends and old should be found there 
o Relaxed mood and place for conversation 
o A home away from home 

 



Main streets, pubs, cafés, coffeehouses, post offices, and other 
third places are the heart of a community’s social vitality and the 
foundation of a functioning democracy. They promote social 
equality by leveling the status of guests, provide a setting for 
grassroots politics, create habits of public association, and offer 
psychological support to individuals and communities 

 



Our Response : Create an Overlay District 

Nearly 90% of the respondents to the on-line citizens survey indicated  
that the downtown area in Owasso needs to be addressed and  
redeveloped.  
 
Ignoring public investment in older downtown areas often leads to  
higher crime, private disinvestment, and lower property values. 
 
Having a vibrant downtown core with a mix of diverse businesses,  
restaurants, and services is very important to attracting and retaining  
a skilled workforce that is crucial to economic growth. 





o Protect an area that represents a significant 
redevelopment opportunity 

o Establish regulations that protect the investment of 
existing and new businesses from unattractive, 
non-compatible uses 

o Protect adjoining neighborhoods from undesirable 
development  

o Promote a safer pedestrian environment 



o It’s already begun – new businesses making new 
investments. Rents are higher and there is demand 
for space. 

o Our Community wants it! 



-Bookends the downtown area 
-Reinvests in the area 
-Raises property values in the area 

 









o Boutiques 
o Personal Services (Barber Shop, Salon, etc.) 
o Pubs 
o Coffee Shop 
o Clothing Stores 
o Keep existing businesses (Copper Kiln, 360 Sports, 

Barber Shop, Bless Ur Heart, Medicap, Style Shack, 
Fire N’ the Hole, Urban Owasso, Model Shop, Giant 
Subs, Flying Pig, etc.) 

o Sports Bar 
o Restaurants 

 
 
 





o Promote duplex, triplex and townhome development, 
providing a higher density of residents to live close to the 
district. 

o Encourage mixed use development (ground floor retail with 
offices and residences above). 

o Provide for enhanced architectural standards and promote 
high quality building materials such as brick, stone, stucco. 
Also, disallow metal buildings. 

o Create a more attractive environment for new business 
investment by removing many development standards  

o Bring new investment into Owasso and create the 
‘place’ that we are missing! 
 



o What do we call the area? 
o Main Street? 
o Trails End? 
o Downtown? 
o Whistle-Stop District? 
o The Station? 
o Depot District? 
o Original Town? 
o O-Zone? 

 
 

 

Think of Other Successful Places,  
Having a Brand is Key: 
-Rose District – BA 
-Boutique District – Collinsville 
-Brady District – Tulsa 
-Brookside – Tulsa 
-Blue Dome District – Tulsa 
-Riverwalk - Jenks 



DEMO IN MARCH 





 Contact Information: 
 Bronce Stephenson, Director of Community Development 
 bstephenson@cityofowasso.com 
 (918) 376-1543 
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